Introduction: Social media channels are being used more and more by people with diabetes for exchanging health information, experiences with their chronic condition, and asking and giving advice to their peers [1] . The objective of this study is to describe the nature of the information that is shared on Norwegian diabetes social media groups, and the users' reactions to these posts. Permission to conduct this study was obtained from both diabetes patient groups.
Results: The inter-rater agreement was Fleiss' kappa=0.561, considered a moderate agreement [2] . Conclusions and discussion: While the closed group's users tend to exchange more information on self-management, the three open social media channels offer more information on diabetes awareness. Due to its reach and users engagement, healthcare providers should consider collaborating with diabetes patient associations and diabetes patients' social media groups to promote health education [1] .
